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The Role of Marketing Flexibility in Marketing Excellence
"A Field Study of a Pharmaceutical Companies’ Sample in Aden
Governorate"
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] ABSTRACT: [

The study aimed at identifying the role of marketing flexibility and
its dimensions on marketing excellence in pharmaceutical
companies in Aden governorate. The dimensions of marketing

Key Wgrds: flexibility were (product flexibility, price flexibility, promotion
 Marketing flexibility, and distribution flexibility), while the dimensions of

Flexibility marketing excellence were (customer value, market share, customer
e Product satisfaction,  profitability, and marketing creativity). A
Flexibility questionnaire was designed and then refereed by experts in the
e Price scientific field to assess and achieve the study’s objective, and for

Flexibility the purpose of collecting field data. The study population was
represented by total of (262) pharmaceutical companies in Yemen.
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e Promotion While the study sample was a random sample of pharmaceutical
Flexibility companies in Aden governorate, consisting of (100) individual
e Distribution | companies. The study adopted the descriptive and analytical
Flexibility approaches, and relied on the Statistical Package for Social
e Marketing Sciences (SPSS) software for statistical analysis.
Excellence The study concluded with a number of results, the most important

of which were: There is a statistically significant role for marketing
flexibility in its various dimensions in marketing excellence in
pharmaceutical companies in Aden governorate. In light of the
findings, the study recommends developing pharmaceutical
companies’ marketing strategies on a continuous basis, ensuring
that these strategies are flexible and adaptable to changing
circumstances. Further, pharmaceutical companies should strive to
develop new, innovative products and services that better meet the
needs of patients and physicians.
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