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The Impact of Using Social Media Sites on Acquiring and Retaining

Customers "An Applied Study on Small and Limited Micro Enterprises
for the Food Industry in Wadi Hadhramaut in Yemen"'
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I ABSTRACT I

Objective: This study aimed at demonstrating the impact
of using social media on acquiring and retaining

Keywords: customers in small and micro projects in the food industry

e Social media in Wadi Hadhramaut in Yemen.

e Customer Methodology: This _stuoly adopts the_deductive approach
acquisition in the research, which is an inferential process based on

the causes, by drawing on theories, concepts, or previous

¢ Customer studies to build the theoretical framework of the study, in
retention addition to explaining the relationships between the
e Food industry variables and dimensions of the phenomenon, and then
e Wadi the logical generalization of facts.
Hadramout Population and Sample: The study population consists of

all small and micro-enterprises in the food industry in
Wadi Hadhramout in Yemen. Since the size of the
population is unidentified, the researchers adopted the
purposive sampling technique for its suitability for such
cases.

Results: The results showed a significant correlation
between the dimensions of the study variables, and a
significant impact of using the Instagram application in
acquiring and retaining customers, while the WhatsApp
application had no significant impact, all at a significance
level of 0.01. The results also showed no significant
differences between the opinions of the study sample on
the study variables, attributed to the type and experience
of the sample, and the type of project (home or external).
Recommendations: The study recommended that owners
and business owners of the study rely more on social
media in marketing due to its impact on customer
behavior, develop their skills in using social media in
marketing, benefit from social media in revealing market
trends, and adopt an effective mechanism that works to
maintain customers, receive their complaints and respond
to them.
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