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The Role of Electronic Marketing on Improvement of Yemeni Ports
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The study aims to identify the concepts surrounding the means of
electronic marketing as one of the modern trends of marketing and
its role in improving Yemeni port services, by studying the means
of electronic marketing represented in: (websites, E-mail, search
engines, social media sites, smart phone applications, and Extranet)
in addition to the role of these means in the services of sea ports.
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The study adopted the descriptive and analytical approach to

describe and analyze the sample data. The population of the study
consisted of all employees in the Yemen Arabian Sea Ports
Corporation and the Yemen Gulf of Aden Ports Corporation in
their various categories and levels. In order to achieve this, (302)
questionnaires were distributed to Yemeni port employees, from
which (218) were retrieved and (38) were excluded and the analysis
was carried out on (180) questionnaires. The researcher used the
SPSS statistical program to analyze the data and test the study’s
hypotheses.

The study proved that electronic marketing via all its means
(websites, E-mail, search engines, social media sites and smart
phone applications) has a role in improving services in Yemeni
seaports.

Further, the study recommended to the Yemeni Port Corporation
the necessity to pay more attention to modern electronic marketing
means as they have an effective role in improving seaport services
and activating the means that experience inadequate use.
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